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BJC TB BUY 20.40 22.00 7.8 2,516 4,494 4,994 18.2 16.4 12.3 0.7 3.9 35
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CPALL TB BUY 47.25 63.00 33.3 13,060 28,183 29,511 15.1 14.4 11.2 3.0 3.3 8.5
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Southeast Asia E -commerce Platform GMV
By Country (US$B)

Source: Momentum

E-Commerce Yoy Growth

E-commerce growth year on year, inflection points, and major on!

line marketplaces, %

Indonesia

Source: McKinsey & Company

Southeast Asia E -commerce Sales (US$b)
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Southeast Asia E -commerce Sales by
Channel
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